


	
		
	

        
        
                        

                

                                            
                    KainStory.com                        
                    
                    
                                            eBook Download Site [PDF/EPUB/KINDLE]

                    
                

                            


                


		        

			Menu


			
					Home
	Privacy Policy
	Contact
	Cookie Privacy Policy
	DMCA
	Terms of Use

			

		

		
	
	

	

	
				
	
	
	

		
		
		
			
			
    Luxury Fever PDF Download

    Are you looking for read ebook online? Search for your book and save it on your Kindle device, PC, phones or tablets. Download Luxury Fever PDF full book. Access full book title Luxury Fever by Robert H. Frank. Download full books in PDF and EPUB format.

			
    Luxury Fever

    2001-04-02Social Science
    


Author: Robert H. Frank

Publisher: Simon and Schuster

ISBN: 0743223403

Category : Social Science

Languages : en

Pages : 337


Get Book

		
Book Description

A new luxury fever has America in its grip. Independent of stock prices, recessions, and inflation rates, the past two decades have witnessed a spectacular and uninterrupted rise in luxury consumption. Ordinary, functional goods are no longer acceptable. Our cars have gotten larger, heavier, and far more expensive. Mansions larger than 30,000 square feet no longer seem extravagant. Wristwatches for the super-rich cost tens of thousands of dollars. We are living in an era of excess. Consider: The average house built in the United States today is nearly twice as large as its counterpart from the 1950s. Even as houses have gotten more expensive and farther from the workplace, there has been a sharp increase in second-home ownership. The average price of an automobile sold in the United States now exceeds $22,000, up more than 75 percent from a decade ago. Total U.S. spending on luxury goods increased 21 percent between 1995 and 1996 (typical of recent years), while overall merchandise sales increased only 5 percent. Robert Frank caused a national debate in 1995 when he and co-author Philip Cook described the poisonous spread of "winner-take-all" markets. Now he takes a thought-provoking look at the flip side of spreading inequality: as the super-rich set the pace, everyone else spends furiously in a competitive echo of wastefulness. The costs are enormous: We spend more time at work, leaving less time for family and friends, less time for exercise. Most of us have been forced to save less and spend and borrow much more. The annual rate at which American families file for personal bankruptcy has grown to one in seventy. Budgetary pressures have reduced our willingness to fund even essential public services: Our food and water are increasingly contaminated. Potholes proliferate, and traffic delays double every ten years. Frank offers the first comprehensive and accessible summary of scientific evidence that our spending choices are not making us as happy and healthy as they could. Furthermore, he argues that human frailty is not at fault. The good news is that we can do something about it. We can make it harder for the super-rich to overspend, and capture our own competitive energy for the public good. Luxury Fever boldly offers a way to curb the excess and restore the true value of money.
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Book Description

A new luxury fever has America in its grip. Independent of stock prices, recessions, and inflation rates, the past two decades have witnessed a spectacular and uninterrupted rise in luxury consumption. Ordinary, functional goods are no longer acceptable. Our cars have gotten larger, heavier, and far more expensive. Mansions larger than 30,000 square feet no longer seem extravagant. Wristwatches for the super-rich cost tens of thousands of dollars. We are living in an era of excess. Consider: The average house built in the United States today is nearly twice as large as its counterpart from the 1950s. Even as houses have gotten more expensive and farther from the workplace, there has been a sharp increase in second-home ownership. The average price of an automobile sold in the United States now exceeds $22,000, up more than 75 percent from a decade ago. Total U.S. spending on luxury goods increased 21 percent between 1995 and 1996 (typical of recent years), while overall merchandise sales increased only 5 percent. Robert Frank caused a national debate in 1995 when he and co-author Philip Cook described the poisonous spread of "winner-take-all" markets. Now he takes a thought-provoking look at the flip side of spreading inequality: as the super-rich set the pace, everyone else spends furiously in a competitive echo of wastefulness. The costs are enormous: We spend more time at work, leaving less time for family and friends, less time for exercise. Most of us have been forced to save less and spend and borrow much more. The annual rate at which American families file for personal bankruptcy has grown to one in seventy. Budgetary pressures have reduced our willingness to fund even essential public services: Our food and water are increasingly contaminated. Potholes proliferate, and traffic delays double every ten years. Frank offers the first comprehensive and accessible summary of scientific evidence that our spending choices are not making us as happy and healthy as they could. Furthermore, he argues that human frailty is not at fault. The good news is that we can do something about it. We can make it harder for the super-rich to overspend, and capture our own competitive energy for the public good. Luxury Fever boldly offers a way to curb the excess and restore the true value of money.
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Book Description

Our nation began with the simple phrase, “We the People.” But who were and are “We”? Who were we in 1776, in 1865, or 1968, and is there any continuity in character between the we of those years and the nearly 300 million people living in the radically different America of today? With Made in America, Claude S. Fischer draws on decades of historical, psychological, and social research to answer that question by tracking the evolution of American character and culture over three centuries. He explodes myths—such as that contemporary Americans are more mobile and less religious than their ancestors, or that they are more focused on money and consumption—and reveals instead how greater security and wealth have only reinforced the independence, egalitarianism, and commitment to community that characterized our people from the earliest years. Skillfully drawing on personal stories of representative Americans, Fischer shows that affluence and social progress have allowed more people to participate fully in cultural and political life, thus broadening the category of “American” —yet at the same time what it means to be an American has retained surprising continuity with much earlier notions of American character. Firmly in the vein of such classics as The Lonely Crowd and Habits of the Heart—yet challenging many of their conclusions—Made in America takes readers beyond the simplicity of headlines and the actions of elites to show us the lives, aspirations, and emotions of ordinary Americans, from the settling of the colonies to the settling of the suburbs.
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Book Description

Human progress is heading toward collapse. There are converging ecological crises looming on the horizon: climate change, peak oil, water shortages, fish depletion and food scarcities. The world is on a collision course against the limits of the ecosystem. Modern societies are consuming, polluting and growing as if there is no tomorrow. Indeed, there may not be one. In Progress or Collapse, Roberto De Vogli guides us through the multiple converging global crises of economic progress. He explores the connections between the environmental crisis and the psychological, social, cultural, political and economic emergencies affecting modern societies. It is not a coincidence, the author argues, that global ecological destruction is occurring in tandem with other crises: rising mental disorders, mindless consumerism, rampant conformism, status competition, civic disengagement, startling social inequalities, global financial instability, and widespread political impasse. In this hard-hitting analysis, Roberto De Vogli identifies the root cause of all these symptoms of societal breakdown: neoliberalism, defined as market greed. He argues that in recent decades, modern societies have been dominated by a suicidal economic doctrine based on two articles of faith: the greed creed and the market God. The greed creed states that people are nothing but selfish profiteers in a perpetual search for status and wealth. The market God is the belief that all societal and human affairs are best regulated as market exchanges. What is to be done? Can we stop progress toward collapse? Given the current distribution of power and wealth, and the state of psychological and political inertia in which we are trapped, our chances of redefining progress around alternative values and embracing a new philosophy of life are slim. Yet, the history of human emancipation has often been shaped by giant leaps forward. In the past, civic struggles have overcome "the limits of the possible". Whether this will happen again in the future is the central question of our time. This book will be of interest to researchers and students of ecology, psychology, public health, epidemiology, human development, political philosophy, economics, sociology and politics.
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Book Description

If global society is to address the many environmental and other sustainability challenges that confront us in the twenty-first century, such as climate change and water resources, it will be necessary to make significant changes in our patterns of consumption, production, and distribution. There is a growing realization that while changes in production and distribution are formidable, the proposed solutions may not succeed unless it is possible to persuade individuals and households to change their patterns of consumption to make them more sustainable. However there are significant differences in how key disciplines such as psychology, neuroscience, economics, politics, sociology, anthropology, and history conceptualise consumption, empirically test their theoretical predictions, and use these to inform policy-makers across the private, public and third sectors on how to make consumption more sustainable. This book contains chapters from world-leading experts in these different disciplines that seek to explain the perspectives on sustainable consumption of their disciplines, suggest how these might be further enriched by taking on board some of the findings from other disciplines, and consider what this implies for new policies to address the key sustainability challenges outlined above. The book is dedicated to Professor Sir Partha Dasgupta, one of the world's leading economists who has worked across a range of topics, including environmental and resource economics and development economics, and throughout his career has sought to incorporate into his economic thinking ideas from a range of other disciplines.
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Book Description

"If you have faith as small as a mustard seed," Jesus says in the Gospel of Matthew, "nothing will be impossible for you." That sounds good, but does it work in a world where seeds are genetically altered by an impatient few and hard to come by for countless others? In a world where the gulf between the very rich and the profoundly poor is constantly growing, can a mustard-seed faith make any difference? And can such a little bit of faith be sustained in a world whose future is so uncertain on so many fronts? Tom Sine says yes, and he has the audacity to try to prove it in his latest book. In The New Conspirators Tom surveys the landscape of creative Christianity, where streams of renewal are flowing freely from diverse sources: The emerging church Contemporary monastic movements The missional church The mosaic movement Individuals and communities of faith are coalescing in, and drawing energy from, these four streams to retrofit the church as it leads, serves and gives witness to the kingdom of God in the turbulent times facing us. Read the book and you'll want to-and be prepared to-join God's conspiracy to create a better future.
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Book Description

Among his many contributions to New Testament studies, Donald Juel was perhaps best known for his treatment of the ending of Mark's Gospel. He saw the open-endedness of Mark as powerfully unsettling for the reader who desires to tame and predict God's actions. In this series of essays, edited by Beverly Roberts Gaventa and Patrick Miller, theologians begin with Juel's own work and reflect on the "unsettling" in the context of their own work.

	

							
				

						
						
        Money and Faith
 
    


    
Author: Michael Schut

Publisher: Church Publishing, Inc.

ISBN: 0819223271

Category : Religion

Languages : en

Pages : 297


View

		
Book Description

Talking about money in a personal way remains more of a taboo than sex or politics. This seems odd within a Christian context, since Jesus addressed topics of money, poverty, and wealth more than any other concerns. For many, money becomes an idol; we see it in our own culture as we pursue economic growth no matter the cost to the overall well-being of God’s creation. When that happens, “enough” is always more than we have right now, and scarcity becomes the lens through which we see the world. On a personal level, this book opens up issues of scarcity and abundance, idolatry and freedom; on a societal level, it invites exploration of greater equity and sustainability. On both levels, it empowers individuals and groups to apply their faith’s values in practical ways while taking pastoral and prophetic stances. The author suggests we need to experience the nurturing companionship of a wise, compassionate pastor or spiritual guide in our relationship to money, while also needing to experience the power, strength, anger, and call to repentance of an Old Testament prophet. People want to connect their values with everyday concerns, while discovering ways to make a positive difference. This book helps them do both. Includes a comprehensive study guide within the book for groups and individuals. Contributors include: Henri Nouwen, Dave Barry, Walter Brueggemann, David Boyle, Lynne Twist, Lewis Hyde, William Stringfellow,John Haughey, Ched Myers, Bill McKibben, Sallie McFague, William Greider, Leonardo Boff, Jean-Bertrand Aristide, Victoria Tauli-Corpuz, Maria Harris, Rich Lang, Wayne Muller, Sharon Parks, Rodney Clapp, Ted Nace, Lester Brown, Pete Barnes,Andy Loving, Edgar Cahn, Sarah Tarver-Wahlquist, Susan Wilkes, Jim Klobuchar
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Book Description

Explains how democratic countries with market systems should deal with high levels of income-inequality.
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Book Description

Brand relationships are critical because they can enhance company profitability by lowering customer acquisition and retention costs. This is the first serious academic book to offer a psychological perspective on the meaning of and basis for brand relationships, as well as their effects. "The Handbook of Brand Relationships" includes chapters by well-known marketing and psychology scholars on topics related to the meaning, significance, and measurement of brand relationships; the critical connections between consumers and the brand; how brand relationships are formed through both thoughtful and non-thoughtful processes; and how they are built, repaired, and leveraged through brand extensions. An integrative framework introduces the book and summarizes the chapters' key ideas. The handbook also identifies several novel metrics for measuring various aspects of brand relationships, and it includes recommendations for further research.
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Book Description

America Beyond Capitalism is a book whose time has come. Gar Alperovitz's expert diagnosis of the long-term structural crisis of the American economic and political system is accompanied by detailed, practical answers to the problems we face as a society. Unlike many books that reserve a few pages of a concluding chapter to offer generalized, tentative solutions, Alperovitz marshals years of research into emerging "new economy" strategies to present a comprehensive picture of practical bottom-up efforts currently underway in thousands of communities across the United States. All democratize wealth and empower communities, not corporations: worker-ownership, cooperatives, community land trusts, social enterprises, along with many supporting municipal, state and longer term federal strategies as well. America Beyond Capitalism is a call to arms, an eminently practical roadmap for laying foundations to change a faltering system that increasingly fails to sustain the great American values of equality, liberty and meaningful democracy.
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